
Evaluation 
The main purpose of an evaluation is to determine how well the outcome criteria (or task brief) has been met and how well the 

design solution(s) have engaged with the intended audience. Also, the evaluation seeks to identify how the design might be 
improved if it was to be further developed. My evaluation primarily consists of a personal reflection on various sections of the 
folio, but it does also include input from people in my target market and peers. 

Moreover, the presentation and layout of my folio was important in the illustration my design process. In this section I wanted to 

discuss and consider the way in which the portfolio was laid out. 

Portfolio Presentation 
Symmetry, visual hierarchy and colour, along with numerous other elements and principles were utilised throughout the portfolio 
to clearly convey the progressive nature of the design process.

Evaluation     Continued 

Q  How well does the design respond to ergonomics? 
When the product is compared with the original Apple Pencil, it can be noted that the Apple Pencil II prototype is significantly 
shorter (and slightly thicker) then that of the 2015 Apple Pencil. This ergonomic alteration was an intentional decision and was 
made to better suit the average human hand (based on anthropometric data) and to suit the function of stylus-keyboard device. 

Q  Would the product prototype be considered sustainable? 
Significant environmental research (outlined on page 8) went into minimising the products carbon footprint. The most 
sustainable material, polished aluminium, was selected over plastics and other more toxic materials. Also the product will utilise 
a ‘green’ manufacturing process where Apple strive to use only renewable energy and minimise the release of toxins and 
harmful gases. 

Portfolio #2 — Influential Design (Advertisement for the Apple Pencil II) 
The four questions below reflect on the influential folio as a whole. 

Q  How well did the design solution (i.e. the final advertisement) meet  

……..the task brief? 
Ultimately, the task brief asked designers / students to design “a 
collection of advertising concepts that would assist in influencing the 

target audience around the purchase of the product design in Unit 3.” My 
portfolio process and fluent design work considered past and current 
advertising trends, in addition to the effectiveness of each advertising 
form and strategy. At this stage, the extensive research that defined my target market was reviewed and considered further. This 
consideration and research lead into the production of various advertising concepts that were highly suited to the intended 
audience. In short, I think my extensive yet thorough design process helped ensure that this task brief was met. 

Q  Does the advertisement relate and clearly connect with the intended audience? 
My unique target audience was a group of middle-aged men and women who work in a professional industry. These individuals 
are highly social, receive a moderate-to-high income and are described in more detail on a previous page. My commercial 
design folio catered for this specific market group based on how the billboard looked and where it was located. The gold / 
brown colour is representative of the supreme quality of the product which appeals to my particular target group. Where the 
billboard advert is located (i.e. on the side of buildings in city-centres and / or on freeways) is also highly important. These 
‘middle-aged professionals’ will see inner city billboards as this is where they work and as car is the most common form of travel 
for them, freeways are ideal places to advertise. 

Q  Has the final advertisement design utilised elements and principles? How? 
Yes, numerous elements and principles have been utilised in the final advertisement to communicate and promote the Apple 
Pencil II. Contrast is seen between the white background and the charcoal shade right-hand margin. This contrast creates visual 
interest and puts an emphasis on the partial sections of the billboard. Moreover, similarity in the brown / gold colour makes the 
advertisement distinctive and coherent. Balance and proximity can also be seen which makes the advertisement clear and 
simple, which further helps promote the product. 

Q  Has sustainability and ethical design at all been considered throughout the design process? 
Advertising campaigns and solutions, like product designs, can be designed to abide by sustainability principles. A sustainable 
design like this addresses the carbon footprint and other negative environmental and social impacts associated with the 
production and distribution of advertising materials. My advertisement design, whilst not discussed in detail in the portfolio, is 
somewhat sustainable as it: 

• has been designed, conceptualised and developed on a primarily digital basis (meaning there was a reduced amount of 
sketching resources used throughout the design process). 

• is ‘distributed’ so to speak by a entirely digital means. As it is a digital billboard, unlike magazine or bus advertising no printed 
materials or resources are required in order to distribute this advertisement form. 

Conclusively, the portfolio and progressive process, considered a wide range of factors that sought to design the best possible 
product and product advertisement. These solutions accurately solve the design problem, adheres to the task brief and is 
uniquely tailored for the specific target market.
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Peer Response

“What the product does — how it uses a holographic keyboard is really cool and nothing like I’ve seen on the market 

before. I love how the design is very streamline and looks neat and somewhat professional.” — Matt F.

Portfolio #1 — Commercial Design (Apple Pencil II Product Design) 
The first portfolio experimented with the design of the Apple Pencil II. It met the task brief, solving the design problem and 
engaged patently with the intended audience. The questions and responses below have discuss’ and reflected upon this 

portfolio in detail. 

Q  How well did the design solution meet the task brief? 
Quite simply the task brief was to “design a new technology concept for Apple that complements their current products while, 
meeting current and future trends in the industry.” My approach to this brief was to acknowledge Apple’s recent and gradual 
decline in sales and to design a technology product that is innovative and ultimately sets them aside from their competitors. In 
my opinion my new Apple Pencil suitably meets the brief as its aesthetic design relates to Apple, however its technological 
function is ahead of its time. 

Q  Is the product design aesthetically pleasing? How and why? 
The nature of the 3D prototype of the product makes it difficult to gauge its true aesthetic appeal. However, based on the 
rendered CAD drawings (seen on primarily on page 7) as well as the current Apple Pencil design, the visual appearance of the 
product is simplistic yet professional.

SYMMETRY 
The A3 pages are balanced 
and visually symmetrical with 
an imaginary margin down 
the middle of the pages.

LINE 
Line is used to direct 
the readers eye. It is 
used here to explain 
annotate a diagram.

COLOUR 
The consistent colour 
scheme throughout 

folio gives the design 
a unified feel.

VISUAL HIERACHY 
The use of headings, sub-

headings, bold text and small 
(6pt) text are used to 

breakdown text.
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