
Advertising     ConcepT     1 
The first concept explored the idea of using the shape of numerous Apple Pencils and display / arrange them in a 
graphical means in order to capture the attention of the audience and briefly illustrate what this ‘new’ product does.

Advertising     ConcepT     2 
The second advertising concept was linked the first, as it promoted the Apple Pencil II through the form of the 
billboard. In this concept I wanted to show the product in use from the perspective of the user.

The Apple logo followed by the catching 
heading that stretches across the board 
creates harmony / unity on the billboard.

The angle that shows the 
hands, pencil & keyboard 
is shown from the 
perspective of the user.
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This emphasis can be created 
with alternative arrangements of 
the Apple Pencils

The five Apple pencil figures 
are arranged in a circular 
fashion where they all point 
to the centre to draw focus to 
the centre of the billboard. The empty (most likely, white) space 

here latently tells the viewer that it is an 
Apple ad but it also causes the viewer 
to stop and read the advert.

The edges of the billboard could be outlined by 
a pattern border. Golden pencils could make up 
a dashed line / pattern. This can created visual 
interest and attract the attention of an 
audience.

The Apple logo and title ‘pencil II’ could 
be displayed in a simple form (as shown 
above). Alternatively the graphics design 
could incorporate colour and feature the 
Apple pencil.

This billboard advertisement could 
acknowledge Apple’s green & sustainable 
design strategies by perhaps displaying a 
green Apple logo and the text ‘sustainable 
design’

This angle  allows the viewer to 
easily understand what the 
product does and how it works.

An alternative angle 
to show the same 
arrangement is a 
‘side-on’ angle 
(shown to right).

In the bottom left corner of the billboard the advertisement 
could show a breakdown of the parts (i.e. the pencil & the 
keyboard / keyboard projector).

An alternate heading could read “The 
keyboard reinvented” which immediately 
sparks interest amongst viewers
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